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AN INDIA FOR THE WORLD: 
THE AGE OF STARTUPS

Introduction:
Rooted deeply in innovation, start-ups are young com-
panies founded to develop a unique product or service 
and bring it to the market for customers. For the pur-
pose of government schemes (like taxation benefits), 
according to the Government of India, an entity shall 
be considered as a startup:
● Up to a period of ten years from the date of incor-
poration/ registration, if it is incorporated as a private 
limited company (as defined in the Companies Act, 
2013) or registered as a partnership firm (registered 
under section 59 of the Partnership Act, 1932) or a lim-
ited liability partnership (under the Limited Liability 
Partnership Act, 2008) in India.
● Turnover of the entity for any of the financial years 
since incorporation/ registration has not exceeded one 
hundred crore rupees.
● Entity is working towards innovation, develop-
ment or improvement of products or processes or ser-
vices, or if it is a scalable business model with a high 
potential of employment generation or wealth creation. 
Provided that an entity formed by splitting up or recon-
struction of an existing business shall not be considered 
a ‘Startup’.

Provided that such entity is not formed by splitting up, 
or reconstruction, of a business already in existence.
An entity shall cease to be a Startup on completion of 
ten years from the date of its incorporation/ registration 
or if its  turnover for  any  previous  year  exceeds  one  

hundred crore rupees.
In the initial stages, these companies generally involve 
high costs and limited revenue, which is why their need 
for raising sufficient capital from varied sources be-
comes extremely crucial. Revolving around a struc-
tured framework with problem-solving at its core, such 
companies address the deficiencies of existing prod-
ucts or create entirely new categories of goods and ser-
vices, thereby disrupting entrenched ways of thinking 
and doing business for entire industries. Hence, they 
are considered to be ‘disruptors’ who shake the sta-
tus-quos and pave a new pathway into the future. 
However, what distinguishes a start-up from the others, 
is its way of going about the business. Where regular 
companies duplicate what’s already been done before, 
a start-up creates an entirely new avenue for itself. It 
builds on ideas very quickly and experiences exponen-
tial growth through the process of iteration by which 
the offering is continuously improved through feed-
back and usage data.
The process of starting-up requires vision and immense 
determination and consistency. It is a journey which 
starts from a mere idea and evolves to become a signif-
icant undertaking. Thorough market research is needed 
to evaluate the feasibility and scalability of the idea, 
after which a well-defined business plan is created, out-
lining the company structure, its goals, mission, values, 
and objectives. 
The most important step in this process is obtaining 
funding, as finance becomes the bloodline of the start- 
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up. Funds can be raised through various sources like 
bootstrapping (comprising personal finances), friends 
and family, investors and venture capitalists, and 
loans. The funding process through angel investors or 
venture capitalists involves various levels and rigor-
ous evaluations.

Evolution:
The startup ecosystem in India is not a new phenome-
non. It has been around for more than four decades. It 
has spawned a slew of enterprises and bolstered the 
Indian economy during its many stages of develop-
ment. TCS, Infosys, and Wipro were among the pio-
neering IT service companies that put India on the 
world economic map in the 1980s. Over the last 10 
years, India has become one of the top five startup 
ecosystems in the world, alongside the US, China, the 
UK, and Israel.
The startup environment has recently gotten a lot of at-
tention, not only because of the sheer quantity of en-
trepreneurial activities, but also because of its robust 
network of investors and various initiatives. India has 
seen a dramatic acceleration in both the quantum and 
the diversity of startups. Currently, with a 4.1% share 
of global unicorns (startups with more than a billion 
dollars valuation), India is placed at the third position 
of the “World Startup Index”, behind only China and 
the U.S.A. 
In 2021 alone, Indian startups raised US$ 43 B up US$ 
12 B in 2020, and saw the rise of 43 unicorns, to dou-
bling the total number of unicorns to 90. These include 
ShareChat,  Cred,   Meesho,   Nazara,   upGrad,  and 
Mamaearth.  

Reasons For The Startup Boom In India
● Technology as an Enabler- Technology has sim-
plified the way business is done. There is no need for 
conventional retail, or distributors to go-to market. 
Entrepreneurs can access the market through the inter-
net because everything is now tech-enabled. This is 
radically different from what it was a decade or more 
ago when entrepreneurs had to seek and convince re-
tailers, distributors, etc to stock the product or service. 
The internet has made it accessible and easy to direct-
ly approach the consumer. 
● Availability of Funding - There are more avenues 
to raise funds today than 25 years ago. Earlier, an en-
trepreneur had to go to the stock market to raise 
money. However, the concept of seed funds, angel 
funds, crowdfunding, VC funding etc has made it 
easier to start-up today. Domestic and stock

02

February 2022 | Issue 2  

 

Fig. 1 Source: CB Insights



February 2022 | Issue 2 

SiFA Newsletter

market to raise money. However, the concept of seed 
funds, angel funds, crowdfunding, VC funding etc has 
made it easier to start-up today. Domestic and Global 
Angels & seed funds have had Indian entrepreneurs on 
their radar, and the relatively easier access start-ups 
have to venture funding and angel investors has attract-
ed foreign investments. Indian startups raised upwards 
of US$ 36 B funding from foreign sources in 2021, the 
highest sum ever.  As of 2021, India now has more than 
800 venture capital firms.
● Favourable Government Support - Following 
Prime Minister, Narendra Modi’s vision of making an 
“India for the world”, the Indian government is playing 
a crucial role in the growth of startups in India. The 
2015 launch of the ‘Startup India’ initiative by the gov-
ernment, aimed at simplification and handholding, 
funding support and incentives, is seen as a pivotal fa-
cilitator of the startup environment. Various other in-
centives like tax rebates and a simpler structure, devel-
opment of strong infrastructure and easier legal com-
pliances have added to a more conducive ecosystem. 
 In addition to the above factors, India today is 
going through a major paradigm shift in terms of the 
entire mindset towards entrepreneurship. There has 
been an active involvement of the youth in this revolu-
tion with entrepreneurship and innovation cells being 
maintained at various educational institutions of the 
country. 

Impact Of Covid-19 On The 
Startup Ecosystem
COVID-19 has adversely impacted the entire global 
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economy including all startups. While businesses 
across all sectors sense the repercussions of 
COVID-19, start-ups have particularly been one of the 
most vulnerable, and in fact, are facing various formi-
dable challenges both, from a business as well as from 
an operations' perspective. Most start-ups have wit-
nessed a decline in supply and or demand, except for 
those start-ups that are engaged in the supply and, or 
delivery of 'essential services', educational technology, 
gaming or streaming services. Notwithstanding the 
above, glitches in the supply chain network have either 
way presented challenges for all start-ups. 
However, the start-up ecosystem has been continuous-
ly striving to adapt to the present situation as flexibly as 
possible, by focussing on the need to innovate and di-
versify their business techniques and its operations. 
Owing to the pandemic startups specially in sectors 
such as financial services and healthcare have seen ex-
ponential growth and scalability of their businesses. 

Fig. 1 Source: Local Circles
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Some Of The Failed Indian Startups
Starting-up and running a business is not a cake walk 
and not only does it require the skills and talents but 
also determination, proper execution and teamwork. 
Hence, despite the best intentions of founders and in-
vestors, the lack of scalable ideas causes 9 out of 10 
Indian startups to fail. Thus, we see that the behind all 
the glamour of a few successful start-ups, there are nu-
merous others who could not sustain themselves. 
There are various reasons that can lead to the failure of 
a company like incompetent leadership, lack of proper 
planning and execution and acute shortage of funds 
and revenue. Out of countless others, given below are 
some of India’s most prominent start-ups that had to 
close down. 
- Jabong:
Jabong was an online mall where the customer can 
access products ranging from footwear to apparel sold 
by their partners at affordable rates. Despite being ac-
quired by Flipkart in 2016, it had to be closed down in 
June 2020 and merged with its rival Myntra (which 
was also owned by Flipkart). This resulted from an 
acute shortage of funds due to reduced consumer par-
ticipation and decreased sales. 
- Hike Messenger:
Launched in 2012, Hike was India’s own social net-
working platform targeted at the youth. By 2015, they 
had acquired more than 70 million users and the com-
pany was being hailed as the youngest startup to get a 
unicorn title in India within just 4 years of launch. De-
spite all this in January 2021, the company had to shut 
down business owning to its competition with 
WhatsApp.
Thus,  we  see  that  only  have  a  good start  does  not 
 
 

secure the company’s future. It has to be sustainable, 
profitable and highly adaptive to the dynamic business 
environment. 
In recent times, a startup’s success and the founder’s 
entrepreneurial skill has been correlated to the amount 
of funding raised. There has been false glamour around 
large numbers being raised as funding and the business 
itself and value creation is not being emphasised 
enough. Thus, this has resulted in a wrong perception 
towards the startup ecosystem. However, we as inves-
tors and consumers need to focus truly on the value ad-
dition and not merely the game of numbers and 
finance. 

Conclusion
In the last two decades, complemented by the techno-
logical revolution and the internet-boom, there has 
been a colossal rise in massive global organisations 
like Google and Amazon, and existing companies like 
Apple and Microsoft have scaled manifold in their op-
erations. In the recent past, development of technolo-
gies like blockchain, internet-of-things (IOT) and 
WEB 4.0, have changed the way we do everything. 
Whether be it our daily chores, education, business or 
shopping, everything around us has now been revolu-
tionised. 
Thus, various global start-ups have emerged who have 
been able to break the status-quo and portray and new 
way of doing things. In India, specially owing to wide-
spread 4G services and massive smartphone penetra-
tion, start-ups have changed what we do in our daily 
lives and how we do it. For example, introduction of 
the Unified Payment Interface (UPI) has completely 
revolutionised the way  we make payments.  Unicorns  



like CRED, Zomato and Zerodha have had an influen-
tial part in this evolution. 

Ultimately, the combination of progressive govern-
ment policies, capital assistance from corporates, guid-
ance from academics and the sheer brilliance of Indian 
entrepreneurs, cumulatively has been the reason for the 
unleash of the true potential of our startup ecosystem. 
While India is a land of many unique challenges, its 
greatest assets include its brainpower and resilience.
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By harnessing these, it can overcome a wide range of 
challenges through innovative solutions. Startups pro-
vide an excellent environment to nurture talent as well 
as to leverage the power and scale of latest technolo-
gies. In doing so, they hold the promise of transforming 
the country and placing it back on the world-map as a 
global leader. Thus, the time has arrived for all stake-
holders to come together for the country to reach its 
goal of becoming a US$ 5 T economy, and achieve its 
vision of global trade dominance competing with 
countries like China.  

-Ehsan Ziyad and Dhiresh Sarda

Fig. 1 Source: Inshots

SOURCES:
www.startupindia.gov.in
www.statista.com
www.forbesindia.com/startups/1559/1
(“STARTUP INDIA-2021” reports by KPMG 
India and Deloitte India)
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engine's search data to train its algorithms, correct mis-
spellings, and analyse what a user is looking for.

4. Early-stage firms that require enormous growth in a 
short period of time on a minimal budget use strategies 
called growth hacking.  Eg, GoPro, famously used 
growth hacking, by demonstrating its complete prod-
uct experience and high-definition video experience on 
Youtube and building a fanbase. Users also were en-
couraged to share their clips on social media and tag 
GoPro.

5. Disruption is a process in which startups use non-tra-
ditional business strategies to create more efficient 
products that eventually displace existing ones. 
Eg, The entertainment sector is  being disrupted by 
Netflix and other streaming services. They've nearly 
wiped out physical video rental outlets and are gradual-
ly allowing customers to cancel their cable subscrip-
tions.

6. Freemium is a business strategy in which a company 
gives basic services for free to customers and then 
charges a fee for additional features. Eg, 
Despite criticism that their free version is too restrictive 
with too many Ads, Spotify began 2018 with 70 mil-
lion paying customers and now has over 172 million. 
Even in the face of criticism, they demonstrated that 
freemium can be profitable in a range of industries.

7. Bootstrapping is the process of beginning and grow-
ing a business from the ground up using just the own-
er’s money and no outside investment.
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Buzzwords 
Much like other forms of slang, people who work 
within different industries  often develop their own 
lingo to discuss common business concepts. With the 
worldwide wave of Unicorns and Metaverse, buzz-
words have become more common than ever. Some 
buzzwords are used so often that it's hard to not know 
what they mean.  In this article,  we have compiled a 
list of 14 common business buzzwords along with their 
definitions.

1. Customer journey is the sum of all customer inter-
actions with your business and brand   Eg, A customer 
walks into a ZARA store, like the store layout, the em-
ployees are friendly, knowledgeable, helps her pick a 
good quality outfit. She is also given the option of re-
turning the product. The manager collects her email ad-
dress for further promotion. later on, the customer 
posts a picture in her outfit and tags the Zara store, and 
also recommends it to other friends. A couple of weeks 
later Zara sends her a discount coupon that reminds her 
of Zara brand and its core values. 

 2. Synergy refers to the idea that the combined perfor-
mance of two firms/products will be higher than the 
sum of their individual parts. Eg, A garment retailer 
may decide to cross-sell complementing products such 
as jewellery or belts in order to increase revenue.

3. Big data refers to a massive volume of diversified 
data, both structured and unstructured, that inundates 
enterprises on a daily basis. Eg, Google is well-known 
for its usage of Big Data. The company uses its search 

Buzzwords:
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Eg, The Indian Unicorn Zerodha had been boot-
strapped from day one. Initially self funding was not a 
choice for them, later on as the company grew they 
avoided external funds.  Rather than investing a lot of 
money on marketing, they concentrated on brand cred-
ibility.

8. Unicorn:  A privately held startup firm with a valua-
tion, calculated by the analysis of the company's man-
agement, financial structure, future earnings projec-
tions, or market worth of its assets is more than $1 bil-
lion.  Eg, the valuation (economic value) of startups 
such as BharatPe, Zerodha, Nyaka, CRED, etc. is over 
$1 billion each.
Similarly, A company valued at over $100 billion is 
known as Hectocorn and Startup that has the potential 
to grow and become member of the unicorn clubs 
called a Soonicorn. 

9. When you recognize your present goods or services 
aren't fulfilling market demands, pivoting involves 
completely changing the course of your business.
Eg, Odeo was a podcast network created back in the 
early 1990s. Fearing competition from iTunes and 
finding that early podcasts weren't as popular as they 
had hoped, the team set aside two weeks to come up 
with something new. Twttr, a 40-character microblog-
ging platform, was the result of their collaboration. 

10. An annual percentage rate (APR) is the rate 
charged on a loan or earned on an investment over a 
given period of time. Eg, if a startup takes loan of 
$1,000 for purchasing inventory and pay back $1,100 
over the course of a year, the APR  of the startup is 
10%.

Twitter now has over 200 million users.

11. A leveraged buyout occurs when a company is ac-
quired nearly entirely via the use of borrowed funds. 
Eg, During the housing crisis in 2007, Blackstone 
Group purchased Hilton Hotels for $26 billion in a lev-
eraged buyout, financed with $5.5 billion in cash and 
$20.5 billion in debt. It was one of the most popular 
leveraged buyouts of all time. The deal turned out to be 
a huge success.

12. Capital expenditures (CapEx) are cash spent by a 
corporation to purchase, upgrade, and maintain tangi-
ble assets such as land, plants, buildings, technology 
and machinery. Eg, With individuals locked at home 
and purchasing online amidst lockdowns and restric-
tions, Amazon.com's profits soared and as a result it's 
investments and  CapEx was over $54 billion by 2020.

13. A  nationally recognized, well-established, and 
financially sound company is called a blue-chip com-
pany.  Eg, Reliance, India's second-largest publicly 
traded corporation by market capitalization, one of the 
most lucrative and reputable company  is also India's 
top private-sector corporation. All of these character-
sistics make it an ideal example of a blue chip compa-
ny.

14. A black swan refers to the occurrence of  an exceed-
ingly rare and unpredictable event, with serious reper-
cussions. Eg, One of the most recent black swan inci-
dents was the collapse of the US housing market 
during the 2008 financial crisis. The crash had a devas-
tating and global impact, and only a few outliers were 
able to forecast it.
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Most sectors of the economy are still struggling to re-
cover from the pandemic blues but the Real Estate 
market seems to have already gotten a step further. Ac-
cording to a recent report by Savills India, private 
equity investment inflows into the Indian real estate 
sector totalled USD 1.9 billion (INR 135 billion) in Q1 
2021.  After witnessing a crash only in the initial 
months of the first wave of COVID19 in 2020, this 
sector has seen a dramatic bounce back. With a bullish 
market and the demand picking up pace, despite the 
badly struck second wave in the mid 2021, and the in-
creasing number of cases in the ongoing third wave, 
we can only say that the Real Estate market seems to 
have become resilient to the fears of the pandemic.
The important thing to note here is that this isn’t the 
first time when the Real Estate market has behaved in 
an unexpected way during the times of a global reces-
sion. This trend was also observed when the global 
markets crashed in 2008, owing to the housing bubble 
burst, affecting many major economies. Even in those 
times, Real Estate market took little to no time and sur-
faced back to ever rising demands, and sales went 
through the roof within a year of the crisis. But what 
are the factors leading to such unusual behavior? Will 
this resilience prove to be a boon or a bane to the econ-
omy? Is it leading to another housing bubble and will 
burst soon in the coming years? Let’s answer some of 
these questions in the subsequent segments.

Predicted v/s actual behavior of the Real 
Estate Market during the COVID-19 
pandemic.
During a recession, ideally one would predict and 
assume that due to higher unemployment rates, salary 
cuts and many layoffs, people in the economy would 
start to save up and only spend on essentials. But this 
held true only in the initial months of the pandemic for 
the housing market. Although other sectors of the econ-
omy are still having a hard time to boost sales, the Real 
Estate market seems to have mastered the art. With 
home loan interest rates at record low, it would have 
been a good guess that the demand would pick up pace 
for real estate. After all, hanging it so low was to bait 
the prospective buyers into thinking there is no better 
time for such investment. It is also important to note 
that the Ministry of Housing and Urban Affairs has rec-
ommended all the states to consider reducing stamp 
duty of property transactions in a bid to push real estate 
activity, generate more revenue and aid economic 
growth. But no expert could have predicted the pace at 
which the recovery fast tracked from Q4 of 2020 to Q4 
of 2021. Housing sales across the top seven cities rose 
by 71% year-on-year in 2021 to 2,36,530 units as 
against 1,38,350 units in 2020. Mumbai Metropolitan 
Region recorded the highest sales at 76,400 units fol-
lowed by NCR with approximately 40,050 units.  

market to raise money. However, the concept of seed 
funds, angel funds, crowdfunding, VC funding etc has 
made it easier to start-up today. Domestic and Global 
Angels & seed funds have had Indian entrepreneurs on 
their radar, and the relatively easier access start-ups 
have to venture funding and angel investors has attract-
ed foreign investments. Indian startups raised upwards 
of US$ 36 B funding from foreign sources in 2021, the 
highest sum ever.  As of 2021, India now has more than 
800 venture capital firms.
● Favourable Government Support - Following 
Prime Minister, Narendra Modi’s vision of making an 
“India for the world”, the Indian government is playing 
a crucial role in the growth of startups in India. The 
2015 launch of the ‘Startup India’ initiative by the gov-
ernment, aimed at simplification and handholding, 
funding support and incentives, is seen as a pivotal fa-
cilitator of the startup environment. Various other in-
centives like tax rebates and a simpler structure, devel-
opment of strong infrastructure and easier legal com-
pliances have added to a more conducive ecosystem. 
 In addition to the above factors, India today is 
going through a major paradigm shift in terms of the 
entire mindset towards entrepreneurship. There has 
been an active involvement of the youth in this revolu-
tion with entrepreneurship and innovation cells being 
maintained at various educational institutions of the 
country. 

Impact Of Covid-19 On The 
Startup Ecosystem
COVID-19 has adversely impacted the entire global 

economy including all startups. While businesses 
across all sectors sense the repercussions of 
COVID-19, start-ups have particularly been one of the 
most vulnerable, and in fact, are facing various formi-
dable challenges both, from a business as well as from 
an operations' perspective. Most start-ups have wit-
nessed a decline in supply and or demand, except for 
those start-ups that are engaged in the supply and, or 
delivery of 'essential services', educational technology, 
gaming or streaming services. Notwithstanding the 
above, glitches in the supply chain network have either 
way presented challenges for all start-ups. 
However, the start-up ecosystem has been continuous-
ly striving to adapt to the present situation as flexibly as 
possible, by focussing on the need to innovate and di-
versify their business techniques and its operations. 
Owing to the pandemic startups specially in sectors 
such as financial services and healthcare have seen ex-
ponential growth and scalability of their businesses. 

How Is The Real Estate Market 
Shrugging Off The Pandemic 

Blues  Effortlessly?
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In July 2021, the Securities and Exchange Board of 
India lowered the minimum application value for Real 
Estate Investment Trusts (REITs) from Rs. 50,000 to 
Rs. 10,000-15,000 to make the market more accessible 
to small and retail investors. REITs offer post-tax re-
turns twice as much as fixed deposits, recurring depos-
its, government bonds and other classes. Further, the 
liberalization of regulations over the last decade also 
helped open up the Indian real estate market to permit 
FDI in real estate. This has made investing in India 
REITs more compelling and has surged especially 
during the pandemic with many new retail participants 
entering the market looking for passive sources of 
income. As a whole, REIT has outperformed the BSE

Sensex, the Realty Index and a majority of small, mid 
and large-cap mutual funds as well. What could be con-
cluded from this is that REITs as an indicator of the 
housing market have shown to be blossoming despite 
the economic slowdown. This could be a sign that con-
sumer sentiment lasted only through the first wave, but 
soon faded when we got accustomed to the “new 
normal”.

2008 Crisis And Continued Resilience Of The 
Housing Market 
The housing market of the United States has gone 
through a pendulum swing in the recent decades. How-
ever,managing to weather all recessions since 
1980,with the exception of the 2008 Great Recession 
where the market plunged 33%. 
When the housing bubble broke in 2008,  it triggered 
the Great Recession, displacing about 10 million Amer-
icans as a result of rising unemployment,huge foreclo-
sures and subprime mortgages. According to CNN 
Money, 3.1 million Americans filed for foreclosure in 
2008, accounting for one out of every 54 houses at the 
time.During the period leading up to the recession i.e 
early and mid-2000s the country enjoyed housing boom 
and historically high homeownership rates, spurred in 
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part by extensive expansion of mortgage availability 
and looser underwriting requirements, offering loans to 
anyone who could fog a mirror just to fill the excess in-
ventory.With the onset of the recession the value of 
loan takers’ houses fell well below the amount they had 
borrowed, and subprime interest rates rose, thence 
homebuilding decreased significantly, limiting the 
availability of new homes for an ever-increasing popu-
lation.The real estate business became a seller's market 
due to a lack of supply and growing demand. More in-
dividuals were vying for fewer homes, driving up prop-
erty costs.Real estate demand had made a stunning 
come back, and given the chronic supply constraint, 
the rebound in demand bolstered housing prices,paint-
ing a precedent for the Covid-19 Pandemic.
So, while we may deduce that today's homeowners 
stay put when the economy falters and that the housing 
market aids in the recovery of the economy, the issue  

remains: is this due to exceptionally high levels of tap-
pable home equity, or is it simply because the real 
estate market has become resilient?

The Resilience and Probable Causes
House prices clearly declined significantly during the 
Great Recession, but in other modern recessions, house 
price appreciation hardly skipped a beat, and 
year-over-year existing-home sales growth barely de-
clined.One of the main reasons for this resiliency is the 
historically low interest rates, with 30-year mortgage  
rates in the United States as low as 2.87 percent as of 
September 2021, according to Freddie Mac, and Indian 
banks offering housing loans at roughly 6.7 per-
cent.Pent up demand can be another reason boosting 
the quick recovery.
Even in India, a tremendous rise in homeownership as-
pirations was supported by developer discounts and  
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offers, and government cuts like the Maharashtra 
stamp duty cut. Apart from the low interest rates on 
home loans banks also contributed in providing incen-
tives to boost the RE market. SBI, for example, is 
among the lenders currently offering a complete 
waiver on home loan processing fee. Real estate is also 
prospering from the improving economy. There is an 
expected growth rate of 8-9% for the Indian economy, 
which will contribute to real estate expansion. The rise 
of the economy promotes company sales and growth, 
resulting in more pay and higher living standards, 
which in turn drives the growth of larger residences in 
India's major cities. The prediction of economic expan-
sion has a consequent effect on the growth of the real 
estate market. As demand is increasing, prices are natu-
rally going up. Which is why the government is 
making amends in the monetary policy to keep the 
sales numbers up high.Not only that, but a number of 
factors, such as socioeconomic factors, waning pan-
demic worries, and other factors, are all at play in 
maintaining the rise in demand.
Commercial property rates have also started to pick up 
pace again with rising demand. Offices are working 
again at 50% capacity and so with the pent up demand 
many firms have started leasing and buying real estate 
which they had planned to do before the first wave of 
pandemic hit. Although experts predicted that “work 
from home” culture got the companies in its loop, it 
wasn’t so for many companies and on-site work has re-
sumed again owing to greater productivity.A survey 
conducted among commercial sector management in 
the top 7 cities where real estate sales have already 
reached pre-pandemic high, namely, Mumbai, NCR, 
Bangalore, Hyderabad, Pune, Delhi and Chennai, an 
overwhelming  76  per  cent  respondents  said “ they 

would look to buy more commercial real estate in the 
coming two years," according to the report 'Luxury 
Housing Outlook-2021'.

Persistent resilience and its consequences
While the pandemic wreaked havoc on the global 
economy, the Indian residential property markets 
soared to decadel heights in terms of housing afford-
ability. The ratio of house price to annual income 
reached a multi-year low of 3.2 times as a result of 
lower house prices and multi-decade low home loan in-
terest rates.
During every recession, monetary policy is relaxed in 
order to strengthen the economy, which typically re-
sults in lower interest rates, improving consumer pur-
chasing power and making homes more affordable. 
Economists stimulate the growth of the housing indus-
try through a variety of incentives,because high house 
prices encourage consumer spending, employ the 
wealth effect, and result in better economic growth. 
More sales in the housing market opens up and stimu-
lates a whole ecosystem of demand, be it for consum-
ables, durables or luxury goods. Meaning, once we buy 
a new home we make many other investments indirect-
ly, by stirring up the manufacturing sector with bricks, 
cement, tiles etc. And directly, by investing in home 
decor, furniture, appliances etc. Hence, any Govern-
ment will always strive to boost the real estate segment 
with not just monetary policy changes but other incen-
tives as well to ensure a swift and healthy recovery for 
all segments of the economy. As a result, the resilience 
of real estate markets will endure through any reces-
sion, and housing revival will continue to break the ste-
reotypical and predicted pattern, yet again.
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Most sectors of the economy are still struggling to re-
cover from the pandemic blues but the Real Estate 
market seems to have already gotten a step further. Ac-
cording to a recent report by Savills India, private 
equity investment inflows into the Indian real estate 
sector totalled USD 1.9 billion (INR 135 billion) in Q1 
2021.  After witnessing a crash only in the initial 
months of the first wave of COVID19 in 2020, this 
sector has seen a dramatic bounce back. With a bullish 
market and the demand picking up pace, despite the 
badly struck second wave in the mid 2021, and the in-
creasing number of cases in the ongoing third wave, 
we can only say that the Real Estate market seems to 
have become resilient to the fears of the pandemic.
The important thing to note here is that this isn’t the 
first time when the Real Estate market has behaved in 
an unexpected way during the times of a global reces-
sion. This trend was also observed when the global 
markets crashed in 2008, owing to the housing bubble 
burst, affecting many major economies. Even in those 
times, Real Estate market took little to no time and sur-
faced back to ever rising demands, and sales went 
through the roof within a year of the crisis. But what 
are the factors leading to such unusual behavior? Will 
this resilience prove to be a boon or a bane to the econ-
omy? Is it leading to another housing bubble and will 
burst soon in the coming years? Let’s answer some of 
these questions in the subsequent segments.
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